New Technology

Mindset as a barrier
to the uptake of
new technology

How can we push the boundaries of event
management further still? By taking the events
to the people, says Wayne Smallman author of
The Beginner’s Guide to Social Media.

“It’s not that people resist change for

no reason, it’s that the resistance

comes as a result of there not being g
compelling enough reasons todo
things any differently” ot
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tnen tneres a genuine opportunity
to consider social networks as a
route to promoting those events.
Things like concerts and technology
seminars are more easily promoted
via social networks like Facebook or
Twitter since it's more than likely
that the people most interested in
attending that kind of event are
exactly the group most likely to be
using social networks in the first
place.

But the further we drift over to
events centred on topics such as tax
law, engineering or agriculture, the
less likely it is those people
interested in attending will be as
connected to new social
technologies as the
aforementioned.

So, if we accept that different
industries have, in broad terms, a
different collective perception of
new technologies like social
networking, then we can see that
there’s already a division between
those that have and will use social
networking, and those that don’t
have and won't use social
networking. But why? Probably the
same reason they don't have a
company website, an email address
or, in some cases, Not even a
computer — these people are
happy with the way they run their
businesses and see no reason to
change things.

There will always be the neo-
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now are still waiting for a
measurable change in simplicity,
with the computer and in some
respects mobile phones being two
useful examples. And because these
things still represent frustrating
puzzle boxes to some, things like
social networking are and will
remain a distant and foreign land,
for the time being.

And the impact on on-line
booking services? Consumer trust in
internet security is improving, but it's
still not at a level either the
government or businesses would
prefer it to be. Horror stories
abound regarding pilfered payment
details via “phishing” scams and
cloned credit cards exhausting
overdrafts in Russia. Denting
confidence further still would be the
proliferation of concert and festival
ticket scams, boasting the
convenience of on-line booking and
cheap prices, while failing to deliver
the tickets people have paid for.
While such malicious exploits are far
and few between, they do serve as
worthy examples of why people
might be reluctant to engage more
directly via the web.

Yet those that do brave relatively
troubled technolcgical waters (and
this is a very subjective ocean we're
sailing through) will be the ones the
feel the most immediate benefits.

But enough of the nautical
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But how can we push the
boundaries of event management
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author of The Beginner’s Guide to
Social Media.
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